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Focus on Fashion Retail is a direct mail business magazine, distributed ONLY to targeted audience. If you have received this copy of FFR with the 
mail, it’s because your business’ description matched the criteria set by our advertisers. Please fill out the marketing survey below to be included in our 
database for a chance to receive FFR occasionally, regularly (or never again) - depending on marketing preferences of our advertisers (US retailers only).
If you wish to receive FFR regularly by subscription, filling out the Marketing Survey portion is optional

SUBSCRIPTION
Send a check/money order ($30 for USA subscribers) along with your address and contact information to our office. 
International orders- please contact office for rates.
Advice for a FREE SUBSCRIPTION: Ask our advertisers or your vendors to pay for your subscription! 
If your business is important to them, they may agree to by pay for your subscription from their marketing funds.

Business Name:_ _______________________________________________________________________________________________
Mailing Address:_ _______________________________________________________________________________________________
City:____________________________________________________ 	 State:______ Zip:______________________________________
Phone:__________________________________________________ 	 Fax:_ _______________________________________________
Name:__________________________________________________ 	 E-Mail:_ _____________________________________________

MARKETING SURVEY
Please fill out this form completely, answering ALL questions. Incomplete or inaccurate entries will not be considered.

I certify that I am: oA Retailer__________________(signature) / oNot a Retailer
If a retailer, please tell about your store:

Specialty: 	 oMen  oWomen  oChildren 
Age Group:	 oInfants And Kids  oTeens  o20-30   o30-45   o45+
Retail Price Point: oDiscount  oBudget ($20-40) oModerate ($40-70)  oUpper Moderate ($70-120)  

oLower High End ($120-$200) oHigh-End ($200-$400)  oLuxury ($400+)
Store Type:	 oIndependent  oBoutique oDept. Store oChain Store 1-5 Locations  oChain Store 5+ Locations 
Merchandise: 	 oShoes Only  oApparel Only  oAccessories Only  oAll 
Type: 		  oDress oCasual oAthletic  oComfort/Slippers  oSpecial Occasions  oWestern   

oDance oMedical oShoecare/Footcare   
oUrban oEthic oBeach  oGothic/Alternative/Other_________________________________________________

Best Selling Brands__________________________________________________________________________________________
Notes About Your Store_______________________________________________________________________________________

•	 Your Primary Business Sources (describe):
	 o Trade Magazines_________________________________________________________________________________
	 o Consumer Magazines_ ____________________________________________________________________________
	 o Trade Shows_ ___________________________________________________________________________________
	 o Internet  oCatalogs 
•	 How Do You Find New Merchandise?:  oAt Trade Shows   oResponding To Ads   oSellers Contact You
•	 At Trade Shows You: 
	 o Know Exactly What You Need And Who Sells It
	 o Know Exactly What You Need But Don’t Know Who Sells It
	 o Just Looking
•	 How Frequently Do You Purchase Merchandise For Your Store?: 
	 o Every Month  oEvery 3 Months  oEvery 6 Months
•	 Your Average Purchase Is:  oLess Than $1,000  o$1-5k   o$5-10k  o$10k+ 
•	 Your Priorities Are (Please RATE, 1 is most important):  oPrice  oFashion  oBrand  o‪Quality  oOther________

•	 RETAILER: Please name your 3 biggest headaches to which you want to find a solution:
	 1._ _____________________________________________________________________________________________
	 2._ _____________________________________________________________________________________________
	 3._ _____________________________________________________________________________________________

•	 What do you would like to see in trade magazine?_ ________________________________________________________________
	 ____________________________________________________________________________________________________________

•	 Any Suggestions/ Comments to help FFR to become more helpful to your business?____________________________________
	 ____________________________________________________________________________________________________________
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