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Listen. As we struggle to make our businesses work, everything seems to be turning against 
us: escalating oil prices, dwindling property values, a pervasive credit crisis, and consumers 
who don’t spend. It would be foolish to deny these realities. Yet, it would be just as foolish 
to assume that they’ll never end, that the sun will never shine again. It’s certainly true 
that negative reports get the most press. But we cannot and should not let bad news rule 
our lives, because it’s equally true that economic downturns can be largely self-fulfilling 
as people trim expenses through fear of worsening economic conditions, unwittingly 
contributing to a perpetual cycle of economic scarcity. 

Focusing on the negative doesn’t help, and playing it “safe” is probably your worst strategy 
for improving your store’s performance. Here’s why: If, through excessive caution, you 
stock only predictable, uninspired merchandise, a drop in sales is virtually assured—no, 
guaranteed! By featuring styles that don’t “speak” to your customers, you only bore them, 
making them feel justified in forgoing discretionary purchases. Don’t fall into this trap. 

Change is coming. Trust me. Take a good look inside this issue. Be sure to check out 
our selection of shoes and accessories that can entice your customers to buy, bringing 
increased sales for you a few months down the road! Carefully review the Trade Show 
Calendar with FOS star ratings, and shop the most appropriate show for your needs!  
And while perusing the pages of this issue, don’t just look! Read our practical, informative 
articles prepared especially for you, and start putting their wisdom to work right now to be 
better prepared for the upcoming season.

Don’t let the clouds of pessimism obscure your view. Instead, do your part to improve the 
economy by improving your store, your business, and your life.

Do you notice the buds on the trees outside? They are the signs of a brighter future!  
Let them inspire you to grow your business—then let Focus on Shoes show you how.
 
As always, I’d love to hear your thoughts. Please feel free to contact me at  
editor@focusonshoes.com with questions, comments, concerns, or topics you’d  
like to see covered in future issues.

	
Alex Geyman
Editor

May is here and the sights and 
sounds of spring are everywhere. 
The air is mild, new buds appear, sun shines in a cloudless 
sky; yet tomorrow it will rain. But that’s all right, because I 
know there will be sunny days again after the storm. Rainy 
days are natural occurrences, and they will pass—just like 
the things that threaten our livelihoods and businesses on  
a daily basis.
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winter ‘08 styles
FOS picks hot styles for Winter 2008
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1. 	Mary-Kyri 

2.	Barbara Bui

3.	Donna Serena 

4.	Baldinini

5.	Loriblu 

6.	Poetic Licence 

Womens’ DRESS boots

womens’ dress shoes

1.	Gianna Meliani

2.	Emilio Pucci

3.	Gigi Favela

4.	Courtney Crawford

5.	Hush Puppies	

6.	Barbara Bui 

7.	Poetic Licence
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WomenS’ Casuals
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1.	Palladium 

2.	Fly Flot

3.	New Balance 

4.	Alberto Guardiani

5.	Poetic Licence

6.	Rockport

7.	PF Flyers
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womens’ CASUAL BOOTS

1.	Däv

2.	Barbara Bui

3.	Coclico

4.	Gigi Favela

5.	Nicole	

6.	Nicole

7.	Chinese Laundry
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Accessories
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1.	 Barbara Bui

2.	 Bracher Emden

3.	 Ananas

4.	 Gigi Favela

5.	 Barbara Bui	

6.	 Clara Kasavina
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7.	 Beijo

8.	 Franziska Hubener

9.	 Frye

10.	La Chica Chic

11.	 Frye

12.	Barbaba Bui
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L A  FA S H I O N   W E E K
843 S. LOS ANGELES ST. 
SUITE  #  500
LOS ANGELES CA 90014
3/14/08 - 3/18/08

FFANY • NEW YORK
730 5TH AVENUE
SUITE  #  607
6/5/08 - 6/7/08

C OLLECTIO N AT W SA 
THE VENETIAN HOTEL
L A S  V E G A S
7/30/08 - 8/01/08

PROJECT • LAS VEGAS
THE SANDS EXPO
8/25/08 - 8/27/08

COTERIE  •  NYC
THE  PIERS  NY
9/16/08 - 9/18/08

   •   •   •  CONTACT  •   •   •

G M I   U S A  C O R P
730  5TH  AVENUE 
NYC   NY  10019
2 1 2 . 2 4 7 . 4 7 1 0

THE PENTHOUSE
843 S. LOS ANGELES ST.
SUITE  500  L A ,  CA  90014
TEL.  213.327.0969
michelle@thepenthousela.com

GMI USA CORP
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Childrens’
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1. Primigi

2. Naturino

3. Flexa

4. Primigi

5. Gallucci

6. Bi Key
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